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3-D home market blurred by
competing formats

By Sue Zeidler - Analysis

LOS ANGELES (Reuters) - Now that 3-D
movies are making a comeback,
Hollywood and TV makers hope to take
them to the living room, but competing
technologies and the U.S. recession could
blur the outlook.

A format war like the HD-DVD/Blu-ray
battle that slowed adoption of high-

definition home entertainment is the last thing anyone in Hollywood or
the consumer electronics industry wants.

But efforts to arrive at a common solution by 2010, when a lot of 3-D
TVs are expected to hit store shelves, have grown contentious behind
the scenes, various industry members said.

Panasonic (6752.T) is among several manufacturers that have developed
three-dimensional, high-definition (HD) televisions. It is one of several
industry members working on a standards proposal to enable Hollywood
studios to provide 3-D on discs uniformly -- providing everyone agrees.

"Our proposal is to provide a full high-definition 3-D experience as soon
as next year if all the parts and players can advance together around a
standard so that we can avoid a format war," said Peter Fannon, vice
president of technology policy for Panasonic. "We're working with major
Hollywood studios. Many are very interested in advancing 3-D
technology and experimenting with 3-D," he said.

But it is no simple task since others like Mitsubishi (8058.T), Samsung
(005930.KS), and Sharp (6753.T) have also developed advanced 3-D
TVs. Fannon said Panasonic hoped to push for a 3-D standard through
the Blu-ray Disc Association (BDA).

Various industry sources said the Blu-ray group was expected to make
an announcement about some kind of 3-D framework as soon as May,
although Blu-ray spokesman Andy Parsons sounded a cautious note.

"There are a lot of companies out there with a lot of technologies and a
lot of 3-D solutions are being thrown around," he said. "There are no
proposals yet in front of the BDA."

"I think everyone would love to see something happen, but it has to be
done right," he said when asked how soon it would be before a Blu-ray
3-D film would arrive. "Nobody wants a format war and until we get
something going, it's impossible to say."

MARKET NEWS

MOST POPULAR ON REUTERS

1. RPT-Oracle embarks on Sun
courtship, troops cheer

2. Wall St futures down ahead Morgan Stanley,
AT&T

3. US STOCKS SNAPSHOT-Futures extend
losses after M.Stanley results

4. Wall Street up on positive outlooks, but energy
hits Dow  |  Video

5. UPDATE 1-Sun's largest shareholder sells stake
6. UPDATE 1-Goldman upgrades U.S. auto sector;

raises Ford to buy
7. SNAPSHOT - Financial Crisis - 1415 GMT
8. U.S. credit card bill tests Democrats' political will
9. UPDATE 5-Freddie executive death apparent

suicide-police source
10. US banks to get stress test results Friday - WSJ

Most Popular Articles RSS Feed

MORE REUTERS EDGE

REUTERS DEALS

The global destination for
corporate leaders, deal-makers
and innovators

 

Email | Print | Share| Reprints | Single Page [ - ] Text  [ + ]

Bear market still grips stock, credit markets
Crisis opens window for regulatory changes in Hong
Kong
KKR partner says won't buy U.S. toxic assets
Knight Capital Q1 profit dives on Deephaven loss
More Reuters Edge News...

Knowledge to Act

http://www.reuters.com/article/hotStocksNews/idUSTRE53J1T120090422
http://www.reuters.com/article/hotStocksNews/idUSTRE53J1T120090422
http://www.reuters.com/news/video?videoId=102383&newsChannel=hotStocksNews
http://www.reuters.com/article/hotStocksNews/idUSSP42558220090422
http://www.reuters.com/article/hotStocksNews/idUSSP42558220090422
http://www.reuters.com/article/hotStocksNews/idUSTRE53L53G20090422
http://www.reuters.com/article/hotStocksNews/idUSTRE53L53G20090422
http://www.reuters.com/finance/news
http://www.reuters.com/finance/news
http://www.reuters.com/home
http://www.reuters.com/news
http://www.reuters.com/news/specials

http://blogs.reuters.com/felix-salmon/
http://blogs.reuters.com/felix-salmon/
http://www.reuters.com/finance/markets/index?symbol=us%21dji
http://www.reuters.com/finance/markets/index?symbol=us%21comp
http://www.reuters.com/news/us
http://www.reuters.com/news/politics
http://www.reuters.com/news/international
http://www.reuters.com/news/technology
http://www.reuters.com/news/entertainment
http://www.reuters.com/news/sports
http://www.reuters.com/news/lifestyle
http://www.reuters.com/news/oddlyEnough
http://www.reuters.com/news/environment
http://www.reuters.com/news/health
http://www.reuters.com/news/science
http://www.reuters.com/news/specials
http://www.reuters.com/news/video
http://www.reuters.com/news/pictures
http://www.reuters.com/news/yourView
http://debate.reuters.com/
http://blogs.reuters.com/us/
http://www.reuters.com/weather
http://blogs.reuters.com/gbu
http://www.reuters.com/news/us
http://www.reuters.com/news/politics
http://www.reuters.com/news/international
http://www.reuters.com/news/technology
http://www.reuters.com/news/entertainment
http://www.reuters.com/news/sports
http://www.reuters.com/news/lifestyle
http://www.reuters.com/news/oddlyEnough
http://www.reuters.com/news/environment
http://www.reuters.com/news/health
http://www.reuters.com/news/science
http://www.reuters.com/news/specials
http://www.reuters.com/news/video
http://www.reuters.com/news/pictures
http://www.reuters.com/news/yourView
http://debate.reuters.com/
http://blogs.reuters.com/us/
http://www.reuters.com/weather
http://blogs.reuters.com/gbu
http://ad.doubleclick.net/click%3Bh=v8/3817/3/0/%2a/c%3B202805682%3B0-0%3B1%3B8049824%3B3-125/125%3B30500881/30518758/1%3B%3B%7Eokv%3D%3Bseg1%3D10082%3Bseg1%3D10007%3Bseg1%3D10012%3Bseg1%3D10018%3Bseg1%3D10021%3Bseg1%3D10041%3Bseg1%3D10054%3Bseg1%3D10055%3Bseg1%3D10093%3Bseg1%3D10094%3B%7Eaopt%3D2/1/cc/1%3B%7Esscs%3D%3fhttp://www.reuters.com/news/video
http://www.reuters.com/tools/domore
http://about.reuters.com/productinfo/index.aspx
http://thomsonreuters.com/about
http://thomsonreuters.com/about
http://www.reuters.com/home
http://www.reuters.com/news
http://www.reuters.com/article/topNews/idUSWAT01129920090422
https://commerce.us.reuters.com/login
http://www.reuters.com/home
http://www.reuters.com/home
http://www.reuters.com/finance
http://www.reuters.com/finance
http://www.reuters.com/news
http://www.reuters.com/news
http://www.reuters.com/tools/rss
http://www.reuters.com/tools/rss
http://www.reuters.com/tools/widgets
http://www.reuters.com/tools/mobile
http://www.reuters.com/tools/podcasts/video
https://commerce.us.reuters.com/profile/pages/newsletter/begin.do
http://www.reuters.com/news/yourView
javascript:setHomepage();
javascript:setHomepage();
http://www.reuters.com/partners/careers
http://www.reuters.com/news/affiliatenetwork
http://customers.reuters.com/landing/
http://about.reuters.com/media/
http://about.reuters.com/productinfo/financial/

http://www.reuters.com/finance/stocks/overview?symbol=6752.T
http://www.reuters.com/finance/stocks/overview?symbol=8058.T
http://www.reuters.com/finance/stocks/overview?symbol=005930.KS
http://www.reuters.com/finance/stocks/overview?symbol=6753.T
http://www.reuters.com/finance/news
http://www.reuters.com/article/wtUSInvestingNews/idINN2149577820090422
http://www.reuters.com/article/wtUSInvestingNews/idINN2149577820090422
http://www.reuters.com/article/wtUSInvestingNews/idAFLM16714920090422
http://www.reuters.com/article/wtUSInvestingNews/idAFLM16714920090422
http://www.reuters.com/article/wtUSInvestingNews/idAFN2252575320090422
http://www.reuters.com/article/wtUSInvestingNews/idAFN2252575320090422
http://www.reuters.com/article/wtUSInvestingNews/idUSTRE53J1T120090422
http://www.reuters.com/article/wtUSInvestingNews/idUSTRE53J1T120090422
http://www.reuters.com/news/video?videoId=102383&newsChannel=wtUSInvestingNews
http://www.reuters.com/article/wtUSInvestingNews/idINN2150514720090421
http://www.reuters.com/article/wtUSInvestingNews/idESBNG47581820090422
http://www.reuters.com/article/wtUSInvestingNews/idESBNG47581820090422
http://www.reuters.com/article/wtUSInvestingNews/idINSNAPSHOT20090422
http://www.reuters.com/article/wtUSInvestingNews/idINN2147324020090422
http://www.reuters.com/article/wtUSInvestingNews/idUSN2253002320090422
http://www.reuters.com/article/wtUSInvestingNews/idUSN2253002320090422
http://www.reuters.com/article/wtUSInvestingNews/idINBNG47271320090422
http://feeds.reuters.com/reuters/MostRead
http://www.reuters.com/news/specials
http://www.reuters.com/finance/deals
javascript:commonPopup('/do/emailArticle?articleId=USTRE53G5YZ20090417', 540, 600, 1, 'emailPopup')
http://www.reuters.com/articlePrint?articleId=USTRE53G5YZ20090417
javascript:commonPopup('http://license.icopyright.net/3.5398?icx_id=2009-04-17T224642Z_01_TRE53G5Z0_RTROPTC_0_US-3D-HOME.XML&icx2_id=USTRE53G5YZ20090417&section=reutersEdge', 580, 635, 1, 'purchasePopup')
javascript:singlePageView();
javascript:sizeDown();
javascript:resetCurrentsize();
javascript:sizeUp();
http://www.reuters.com/article/reutersEdge/idUSTRE53K6GP20090422
http://www.reuters.com/article/reutersEdge/idUSTRE53L34C20090422
http://www.reuters.com/article/reutersEdge/idUSTRE53L34C20090422
http://www.reuters.com/article/reutersEdge/idUSTRE53L34Z20090422
http://www.reuters.com/article/reutersEdge/idUSTRE53L4LX20090422
http://www.reuters.com/news/specials
http://www.reuters.com/finance/deals


3-D home market blurred by competing formats | Special Coverage | Reuters

http://www.reuters.com/article/reutersEdge/idUSTRE53G5YZ20090417?pageNumber=2&virtualBrandChannel=0&sp=true[4/22/2009 10:59:30 AM]

SHARE: Del.icio.us Digg Mixx Yahoo! Facebook LinkedIn

© Thomson Reuters 2009 All rights reserved

 

DIFFERING TECHNOLOGIES

Industry sources said tension brewed a few months ago between some
manufacturers over differing 3-D technologies. Philips (PHG.AS), which
had developed a no-glasses 3-D TV, recently abandoned the venture.

"We believe that over time, no-glasses based 3-D TVs will bring the
ultimate 3-D experience to the home, but the point in time where mass
adoption of no-glasses based 3-D TV will occur has shifted significantly
because of current market developments," said a Philips spokesman.

"We will continue to evaluate the options to develop 3-D consumer
televisions in the future, based on consumer demand and the latest
consumer insights," he said.

Panasonic's 3-D system mirrors the system now in theaters, including
the glasses that must be worn, and works by capturing two separate
images from two different angles.

Aside from competing technologies that could confuse consumers, TV
makers must convince Hollywood studios which way to go so they can
have enough content to support the hardware.

Others also wonder if recession-strapped consumers who have just
bought new flat-screen TVs will jump on the 3-D bandwagon.
Nevertheless, 3-D is expected to be a hot topic at the upcoming
National Association of Broadcasters conference and Fannon expects
possible news on the broadcasting front.

Rick Doherty, analyst with Envisioneering, said Hollywood should move
quickly on the film side. "3-D on disc can easily happen, so there is no
reason to hold off, although it gets difficult when various committees are
trying to define standards and electronics giants are posturing," he said.

David Wertheimer, executive director University of Southern California's
Entertainment and Technology Center, said getting a home 3-D market
up and running will be advantageous for studios, consumer electronics
giants and even theaters.

"A lot of people are anxious to figure out how to get 3-D into the
homes. The studios are spending 10 percent to 15 percent more on
their production budgets to make these films and consumers are going
to the theaters in droves," he said.

"More studios will make more 3-D films if they believe there's a home
3-D market, which is good for theaters too."

(Reporting by Sue Zeidler; Editing by Richard Chang)
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